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Introduction

You undoubtedly want to increase your sales significantly.
After all, that's the main goal of most if not all businesses.
And you wouldn’t want to increase it by a small margin but
as much as triple your current sales. However, are you sure
that have the right digital marketing strategy that will help
you realize that increase?

The thing about digital marketing is that there are plenty of
different aspects to it. Some of those aspects include SEO,
PPC, Social Media, Online Directory Listings, Pay-Per-Lead
Services, and more. You need to be able to find out which
one works best for your company. Once you get to know
that, you’ll know where you should focus and concentrate
your efforts more. When you do that, you could help drive
up your sales and go beyond the results you expect.




WAY TO TRIPLE YOUR SALES

Audience L

Anakrti Web Design
na ;y'tICS Best in Class

Optimize spend Websites Designed

and maximize to Convert

ROI

Content
Marketing

Build reputation
and increase

SEO

Your Foundation
for Cetting Found
Online

®

visibility
o Improve Visibility
Increase Leads
. Get More Clients
Email @
Marketing

Build Relationships PPC

with prospects and Highly Targeted &
Immediate Lead
customers
G Ceneration

Reputation : :
Ma?‘nagernent Social Media
Manage your online Ma rkEtlng
reputation increase Con_nect with your
your visibility in search audience across all

social platforms

This is the process that you need to follow closely if you
plan on tripling your sales. It uses all elements of digital
marketing and implements them in a way that fits your
business perfectly.




1. It all starts with your foundation. A strong and solid
foundation leads to a similarly strong website and it’s
sure to rank high and convert. The keys to a strong
foundation for your website are:

Strong copy that leads to conversion

Blogging

On-page Optimization

Citation Development

Link Building

Reputation Managelent

2. Next is to add PPC to help guarantee even better results
for you. This part of the process involves incorporating
Google Ad Words into your campaign. The aim is to drive
better results that would help you appear among the top
results of the top search engines like Google and Bing.

3. You can consider making retargeting the focus of your
next step. Focus can be placed on those people who have
already wvisited your website on wvarious other social
channels. They might have already wvisited your site’s
Facebook page and that makes them perfect for your
retargeting efforts.

4. Tap into the vast potential that's offered by social media
as you get the opportunity to drive more repeat and referral
business.




